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Empirical Study on the Impact of “Internet +”

on Chinese Manufacturing Industry
Wang Ke! Li Lianyan®
(1. School of Economics, Shandong University;
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Research Objectives: This article explores the impact of internet technology on Chinese
manufacturing industry. Research Methods: This paper makes a multiple linear regression a-
nalysis based on the survey data of Chinese manufacturing firms conducted by The World
Bank in 2011. Research Findings: The results indicate that internet using promote innovation
activities of Chinese manufacturing industry, increase the will to share information with com-
panies up and down the supply chain of manufacturing industry, and have a role in manufac-
turing industry with itself being an effective channel for commodity sell and marketing, thus
increasing the performance of manufacturing industry. Research Innovations: This paper em-
pirically examines the impact of internet using on Chinese manufacturing industry and pro-
vides more comprehensive and detailed evidence on the effect of The “Internet + Manufac-
turing Industry” . Research Value: The study provides micro evidence for “internet +” pro-
moting economic growth, and brings enlightenment for traditional firms’ internet transfor-
mation and the amalgamation ol informatization and industrialization.
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